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The greater Palm Springs area is known world-
wide as a southern California oasis, home to 
year-round sunshine, resort living, world-class 
golf and tennis, and signature events that draw 
over 14 million tourists annually.  

The Shops at Palm Desert is at the heart of it 
all, featuring 100 indoor shops and eateries, the 
region’s largest public art collection, live music 
series, and seasonal programs for families.
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C U S TO M E R  S E G M E N TAT I O N

FA M I L I E S 

59% of the center’s primary shoppers 
are local families, who are motivated by 
discounts and prioritize entertainment 
and experiences. 

F R O M  L O C A L  FA M I L I E S  T O  PA R T-T I M E  R E S I D E N T S 
T O  D R I V E - M A R K E T  T O U R I S T S ,  C O A C H E L L A  VA L L E Y ' S 
 C U S T O M E R  M I X

1 4 . 1  M  T O U R I S T S  V I S I T  C O A C H E L L A  VA L L E Y  E V E R Y  Y E A R

S N O W B I R D S 

23% of shoppers are part-time residents, 
ranging from active boomers to 
independent seniors.  Often hailing from 
Canada or the Eastern U.S., they enjoy 
travel, dining, sports, movies and concerts.  

T O U R I S T S

Often in the area for special events or weekend 
getaways, 18% of shoppers are tourists, of 
which 14% are from San Diego and Los Angeles 
drive markets.
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T H E  M A R K E T  O P P O R T U N I T Y
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Source: ESRI, HERE, Garmin, OpenStreetMAP 
contributions, GIS User Community
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M E D I A N  
H O M E  VA L U E

INDIAN WELLS 92210 $215,000 $1,016,069

RANCHO MIRAGE 92270 $138,993 $825,738

LA QUINTA 92253 $128,303 $595,000

PALM DESERT 92211 $119,954 $474,817

INDIO 92203 $107,338 $384,500

C O M M U N I T Y  S N A P S H O TS

Source: CVEP 2020 Economic Development Report
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T H E  H E A R T  O F
T H E  D E S E R T
Tourism is Coachella Valley’s leading 
industry, generating 14.1M visitors to the 
area annually. 

Visitors to the greater Palm Springs area 
in 2021 spent an average of 6.1 billion 
dollars, which generated 7.9 billion in total 
business sales. 

Signature events include BNP Tennis 
Tournament (550,000 guests), DesertX 
contemporary art exhibitions situated 
throughout the Coachella Valley (400,000 
guests) and Coachella and Stagecoach 
Festivals (330,000) guests.

In addition to seasonal visitors between 
January – May, an estimated 138,000  
part-time residents visit the area.
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D E V E LO P M E N T N E W  E N T E R TA I N M E N T 
D E V E L O P M E N T S  W I L L  E N H A N C E 
C U R R E N T  O F F E R I N G S  F O R  T O U R I S T S , 
S L AT E D  T O  O P E N  2 0 2 2 - 2 0 2 3 :

D I S N E Y ' S  N E W  S T O R Y L I V I N G  R E S I D E N T I A L  C O M M U N I T Y 
" C O TA N I "  B R E A K I N G  G R O U N D  I N  2 0 2 4  
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D S R T  S U R F,  A  1 5 - A C R E  P R O P E R T Y  F E AT U R I N G  H O T E L S , 
R E S I D E N T I A L  V I L L A S  A N D  5 - M I L E  WAV E  G A R D E N
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TO U R I S M
Coachella Valley is home to 140+ hotels, 90+ tennis courts, 130+ golf courses, 
and endless activities, experiences and shopping for visitors.

The Shops at Palm Desert is at the heart of it all, situated less than a mile from 
the Hyatt and Renaissance Hotels, College of the Desert, McCallum Theater, Civic 
Center, and one of most popular zoos and aquariums in the U.S., The Living Desert. 

Many of the desert’s part-time “snowbird” residents live less than a mile away, at 
country clubs like The Reserve, Ironwood, Vintage and Big Horn. 



M A R K E T I N G 
S U P P O R T
From proximity targeting to loyalty 
campaigns to in-center experiences  
and displays, The Shops at Palm Desert  
offers a myriad of opportunities for  
brands, including:

DIGITAL MARKETING
Website
Social Media
33,000+ Facebook Followers
5,000+ Instagram Followers
Mobile and Proximity Marketing

WEBSITE
Special Offers
Events

IN-CENTER ADVERTISING
Signage
Directories
Window displays

MOBILE
Texting

PLUS 
Seasonal gift with purchase campaigns
Pop-ups during special events
Discount programs 
Cross-marketing opportunitiesU N R I VA L E D 

R E TA I L E R  S U P P O R T



C E N T E R  E V E N TS
From live music to pop-up marketplaces to 
family events and more, The Shops at Palm 
Desert is the place to celebrate: 

STREET:  
Each fall, 6,000+ 
guests enjoy street 
art, music, food and 
fashion atop the 
center’s third level 
parking deck.

FAMILY EVENTS:  
Seasonal events, 
summer camp, and 
art/theater 
programs give kids 
the chance to play 
every day. 

POP-UP FESTIVALS: 
Emerging brands, 
food festivals, and 
farmers markets all 
pop-up at the center 
on a regular basis. 

DESERT WALLS:  
The center is home 
to the largest public 
art program in 
Coachella Valley, 
featuring 100+ 
evolving murals  
and sculpture.
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